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The Context

SSHRC asked the Council of CanadianSSHRC asked the Council of Canadian 
Academies to assemble an expert panel to 
answer the question:

“What are the overall, identifiable, strengths 
and weaknesses of the university-based 
research community in the areas of 
management, business and finance,  
according to appropriate indicators ”according to appropriate indicators.”



How the issue arose

The federal budget of 2007 provided newThe federal budget of 2007 provided new 
resources for the granting councils 
including $11 million for SSHRC, targeted 
to research in management, business and 
finance (MBF).
The government undertook to improve 
tracking and reporting on the impact of 
research expendituresresearch expenditures. 



Outcomes

The 9-member Expert Panel’s Report,The 9 member Expert Panel s Report, 
including recommendations on capacity 
building, to serve as input into the 
development of SSHRC’s long-term 
strategy to support research, training and 
k l d bili ti i MBFknowledge mobilization in MBF.



Several sub-questions

1. Number and distribution of MBF researchers in 
Canada.

2. Level and type of collaborations.
3. International standing of Canadian MBF 

research.
4 Strengths and weaknesses4. Strengths and weaknesses.
5. Balance between direct research fudninga and 

capacity building.
6. Identifiable opportunities where targeted funding 

could make a difference.



Defining MBF research

“Research within any area of management,Research within any area of management, 
business and finance directed at 
improving the competitiveness and 
performance of Canadian business.”



Methodology

1. Quantitative indicators:1. Quantitative indicators:
• Bibliometrics
• International RankingsInternational Rankings
2. Qualitative indicators:
• Opinion survey• Opinion survey
• Stakeholder interviews



Findings: The Canadian MBF 
landscapelandscape

The Canadian MBF research landscape isThe Canadian MBF research landscape is 
composed primarily of researchers in 
business schools and faculties, although 
researchers who contribute to MBF fields 
are found in all university faculties and in a 

j it f d t tmajority of departments:



Les chercheurs par discipline



Les recherches par province



The Canadian MBF landscape: the 
detaildetail

• 58 business schools/programs58 business schools/programs
• 2900 FT faculty
• 93% research output from universities93% research output from universities
• 65% research output from faculty in 

business schoolsbusiness schools



La collaboration entre les 
chercheurschercheurs



Collaborative trends in Canadian 
MBF researchMBF research

• 40% published papers collaborative40% published papers collaborative
• 45% of the collaborative effort form 

international partnershipsp p
• 44% total collaborations among members 

of management departments/facultiesg p
• 90% collaborations between universities



International profile of Canadian 
MBF research: OverviewMBF research: Overview

“An evaluation of overall Canadian MBFAn evaluation of overall Canadian MBF 
research output, by various indicators, 
shows that Canada ranks above the world 
average, and tends top rank above average 
in most, but not all, MBF disciplines.”



Classement des pays 



International profile of Canadian 
MBF research: Thomson ReutersMBF research: Thomson Reuters

• 3rd in number of papers published3 in number of papers published
• 3rd in total number of citations
• 8th in average number of citations by paper8 in average number of citations by paper



International profile of Canadian 
MBF research: Financial TimesMBF research: Financial Times 

Six schools placed in the top 50 2004-08:Six schools placed in the top 50 2004 08:
1.University of Toronto
2 University of British Columbia2.University of British Columbia
3.University of Alberta
4 University of Western Ontario4.University of Western Ontario
5.York University
6 McGill University6.McGill University



International profile of Canadian 
MBF research: BibliometricsMBF research: Bibliometrics

• 8th on a per paper average of the number8 on  a per paper average of the number 
of citations

• 4th when the impact factor of the journal is p j
considered



Impact selon les disciplines



Strengths and weaknesses

• International impact in generalInternational impact in general 
management, information management, 
and organizational studies and HR

• Accounting a relative area of weakness
• MBF research in fields identified in the 

Science and Technology strategy above 
world average

• Growing # of publications 1996-2007 



Potential impact of investment?

“Neither the bibliometric results, nor theNeither the bibliometric results, nor the 
opinion-based approaches, provide 
evidence that an increased funding 
allocation in these disciplines - at least in 
the amount foreseen in Budget 2007-

ld lt i iti i C dwould result in positioning Canada as a 
global leader.”



Weakness in knowledge transfer

“The most significant identified weaknessThe most significant identified weakness 
in Canadian MBF research is its lack of 
explicit relevance and usefulness as 
perceived by potential end-users of the 
work. There are few contacts between MBF 

h d b i l iresearchers and business people in 
Canada, other than in Quebec.” 



Barriers to knowledge transfer

1. Difficulties in communication – research1. Difficulties in communication research 
too technical and jargon-laden

2. Absence of incentives – research relevant 
to practice not valued re T and P

3. Misaligned timeframes – publication g p
process lengthy & ill-suited to addressing 
medium and short term problems

4. Lack of accessibility – interaction limited



Opportunities in Canadian MBF 
researchresearch

“Are there identifiable, outstandingAre there identifiable, outstanding 
opportunities where targeted support for 
MBF research can make a significant 
impact?”



Ways to make an impact

1. Directed application of support toward1. Directed application of support toward 
more relevant MBF research.

2. Segregate targeted funds from base level g g g
MBF funding and focus their application.

3. Develop and implement a novel funding p p g
program – BETToR – Business 
Excellence through Transfer of Research. 



The BETToR Program

Objective:Objective:
To encourage research within any area of 

MBF directed at improving the p g
competitiveness and performance of 
Canadian business.



The BETToR Program

Approach:Approach:
• No impact on level of allocations of  

strategy for disbursement of the remaining gy g
funds traditionally specified for MBF 
research.

• Funding to support large, multi-year 
projects.



The BETToR Program

A two-step adjudication process:A two step adjudication process:
• Step 1 – peer review re quality of proposal, 

capacity of team, consistency with overall p y , y
objective of program.

• Step 2 – evaluation by academics and p y
practitioners with additional criteria eg 
relevance, knowledge transfer, 

ll b i d i i i icollaboration and training opportunities.



The BETToR Program

Advisory Group with broad representationAdvisory Group with broad representation 
for the research and business 
communities recommended:

• to assist SSHRC in design of program
• To establish criteria for a 5-year evaluation y

of program.



Merci / Thank you


